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Customer-Facing Learning
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Our Vision: Create Empowered Healthcare customers via 
Education, Thought Leadership and Engagement
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Integrate and leverage ongoing initiatives to support the movement of the 
individual from a passive role to an informed and active participant
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2008 Educational Programming 
Build the foundational knowledge necessary for the strategy to evolve 

HC101:  
Back to the Basics - How Health Insurance Works and What You 
Need to Know 

HC102:  
What’s the Plan? - Engaging and interactive discussion of plan 
types 

HC103:  
Take Action Now: - Health policy overview.  Addresses key 
issues and compares Democratic and Republican plans
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Interactive Online Learning Initiative for Customers: 
Introduction to course and avatars
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Interactive Online Learning Initiative: 
Several steps “into” the first lesson, “Back to Basics” (where the user is 
learning about the history of health care)
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